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E% aplished in 1992, ASA - Armenian
- Sociological Association

JJ ~:p|oneer and one of the leaders among
= research organizations in Armenia.
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-~ provide marketing research services to
' - Armenian and foreign companies.
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Z\SA group has begun its activity in 2001 to

iy -




—_—
e

~ASA'Is a national member of ISA -
er~ natlonal Sociological Association,
ES \- R EUropean Research Organizations
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nce 2005 ASA has done all its activities
ased on ESOMAR codes and guidelines.
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17 years Working experience
deay ASA has ne egual in Armenia on:
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e quantlty and scale of conducted researches;
e guantity of publications in different languages;

fhe guantity of participation in international projects and
- conferences;

— ==  ethe guantity and geography of partner organizations;
-~ the realization of regional programs in South Caucasus;
® availability of technical basis and program equipment;

* availability of net of 100 trained interviewers, experienced
Instructors.
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SlVlarket researches

JJ\/}r\r surveys

~ *Foc § group: Discussions,

= . ‘xpert surveys,

p— =‘E—"

f-ru_'l.n -dept interviews
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-~~~ *Desk survey,

= ——

- - eHa|l test,
*0On-line surveys.
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.:_ 1all oplcs
OW r:ngs are some of these methods:
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Quantitative

- '-"I;" 3 Publlc Opinion and Survey
- :_1 “Door to door

- Face-to-face
. — B2B
= PAPI

CATI

Mystery shopping

= ' Qualitative
In-depth interview
FGDs

Desk research
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ASTA grol 9 mru EXECUlediover 250 differ
pIiojects urlng 2000-2008.

These p Ejects iInvolve over 200,000
:halres In various topics.
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~ = Tobacco

e Telecommunications
® Cosmetics

= -  Food stuffs

e Office equipments
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~ Different international organization:

US Department of State,

USAID,

MASMI,

IPSOS,

TNS Russia,
ROMIR,

GFK Moscow,
CESSI (Russia),
BOJOLE,

BACHKIROVA & Freinds,

GORBI (Georgia),
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- — UNDP,

- — UNISEF,

- — UNHCR,

S |OM,

e TACIS,
- — INTERMEDIA (USA),

— AaguirreInternational (USA),

— DRC (Denmark),

— International Foundation for Election Systems (IFES),

— GTZ (Germany)

and many others.

~ ASA participates in numerous international sociological Ero'ects (including World
= -~ Vaue Survey, severa projectsof TACIS, INTAS, COPERNICUS, FP6), takes part in
——— numerous international conferences and world congresses.



“O&J‘ S In different fields o
Iogy marketing, psychology,
JJm uniication, statistics. The research staff and
axecutive members are trained for execuiti ng
Projects in guantitative and qualitative types. This
& [proféessional’ group can serve research considering
& fCOﬂdI'[I ons and traits of projects and using various
== ‘“——‘survey methods depend from the nature of topics.
—  Among the permanent staff there are doctor of
~ — soclology and 4 candidates of science, 7
postgraduate students and competitors fluent In
foreign languages. Many of staff members
recalved individual grants from IREX, Fulbright
Fellowship Foundation, Open Soci ety Institute
(USA), CEU (Budapest).



=T EACHI KING of Projects ASA can provide
eJJ nal of servicesto its clientsin all over
fler ‘rmenlan and Nagorno Karabagh. But
J :rder to serve them in main cities as
;;+ 5p0Nias possible, ASA has independent
= teamsof local expertsin connection with
: _;_:; central (head quarter) office, ASA staffs

~ whoare working in different parts include

network of 100 trained interviewers.
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F’r Lr,,J/ of FfJHIJrJrJ szusl eericson codehilele el
"Weliave adepted a censistent quality control palicy,
W) r im inclucss the followi ng procedures:

e eﬂ* lect interviewers accord ng to the type of research.
SUpEnvisers wio best understand the client’ s category are
= --x=-.~ gned o) projects.

JT\dIVI dual training of interviewers s carried out for every

_-...'l.-:'l-i-_-.-.-.

- sty All interviewers receive thorough training
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— irr&pective of their experience on the similar studies
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3. Before starting the fieldwork, all interviewers undergo an
— ' intensive training program, des gned to acquaint them
with: principles of sampling procedures and fiel dwork
methods; questionnaire design and interviewing
technlques
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QUALITY. CONTF

ZBA Jnrfr\/]_\\f S conaduct prietinternvienws to practice for
eNealwernk. Pre-testing of the questlonnal reisdoing by

cof] rJIJr il g% 10 piliet interviews. Thisis te ensure that the
JUESIONMAITE, [ts everall structure and the formulation and
vvorrh ng| f the different guestions, work well.
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| 5. S perVIsor IS responsible for training and supervising the
75 ienviewers, as well as for monitoring the progress and
ahty of field work.

f

= ——35 On afirst assignment, each interviewer is accompanied by
~ 0one of the fieldwork supervisors
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q.‘
yenliE portion|of each lrm&s-work IS ellected|for ehecking,
dinese guality’ checks aneiconducted 1ol ensure that: Intenviews
Wereicani edleuithNerepeElyise ecies respong er SHREVIENS
Wereieaglell 1edRraceordancewWItathelnsirtcions, SAiewW cards
2nd othier materialsito be shown to respondents Were used

CONEC Iy
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BNnlinstances where a particular selection of respondents or

QL élfty of Intenviewing appears dubious, all of that interviewer’s

) o1k is examined. If it is established that the work of: this
ntenviewer is poor, his’her entire assignment will be rejected

= and repl aced.

=0 The mple guotais controlled on daily basis in order to ensure
- that the numbers of interviews decided at the project design
- = stage are completed successfully.

10. On the ASA’s standard basis 15% of all fieldwork is back-
checked of which 10% are done through telephones and 5%

threugh the personal visits.



